IDENTIFY YOUR NICHE & A
DEEPER LOOK AT IDEAL CLIENTS

AND HOW YOU WILL SERVE THEM

If your business was a body, your customers would be the heart; without them, your business wouldn’t function.
Intentionally defining who you serve is to align your energy and the purpose of your business with a specific
audience you feel called to help. | call this unique group of people, your soul audience.

Your soul audience is made up of your dream customers. These are the individuals aligned with your values and
you're excited to work with them because everything flows effortlessly.

By the end of this worksheet, you will have established the foundation of everything you do in your business moving
forward.

STEP 1: IDENTIFY TOPICS OF INTEREST YOU FEEL CALLED TO. ASK YOURSELF....

WHAT TOPICS DO | THINK ABOUT WHAT TOPICS DO | REALLY CARE
THE MOST OFTEN? ABOUT?
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WHAT DOES MY INSTAGRAM HOW DO | ENJOY SPENDING MY

FEED LOOK LIKE? TIME?
WHAT DOES MY INTERNET WHAT DOES MY EMAIL INBOX
BROWSER HISTORY LOOK LIKE? LOOK LIKE?

BASED ON THE INFORMATION ABOVE, LIST YOUR CORE TOPICS OF INTEREST HERE
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WHAT DOES MY INTERNET WHAT DOES MY EMAIL INBOX
BROWSER HISTORY LOOK LIKE? LOOK LIKE?

BASED ON THE INFORMATION ABOVE, LIST YOUR CORE TOPICS OF INTEREST HERE

STEP 2: IDENTIFY YOUR PERSONAL VALUES. ASK YOURSELF-...

WHAT INSPIRES ME TO TAKE DAILY ACTION?

WHO DO | ADMIRE AND WHAT ABOUT THEM IS
INSPIRING?

WHEN DO | FEEL THE MOST COMFORTABLE
BEING MYSELF?
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BASED ON THE INFORMATION ABOVE, LIST YOUR CORE PERSONAL VALUES HERE:

STEP 3: COMBINE YOUR INTERESTS AND VALUES TO NARROW DOWN THE FOCUS OF
YOUR BUSINESS

When it comes to attracting a soul audience that’s engaged with your content and the products and services,
you want an audience that is both interested in your topic, but also shares the same values and beliefs as you.
By combining your interests and values, you will organically narrow your focus which will ultimately reveal your

Soul Audience/ldeal Client.

For example, the core topics of interest at Soul Tribe Media are entrepreneurship and marketing. However, we
don’t necessarily want to appeal to ALL entrepreneurs and marketers. Instead, we want to attract those who
also share the same values of spirituality and alignment. So, our soul audience then becomes spiritual

entrepreneurs.

Here is a visualisation of what this looks like:

DEFINE YOUR SOUL AUDIENCE

Topic Soul Personal
of Interest Audience Values
Entrepreneurship Spiritual Spiritual
Marketing Entrpreneurs Alignment
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