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If your business was a body, your customers would be the heart; without them, your business wouldn’t function.
Intentionally defining who you serve is to align your energy and the purpose of your business with a specific

audience you feel called to help. I call this unique group of people, your soul audience.
Your soul audience is made up of your dream customers. These are the individuals aligned with your values and

you’re excited to work with them because everything flows effortlessly.
By the end of this worksheet, you will have established the foundation of everything you do in your business moving

forward.

Step 1: Identify topics of interest you feel called to. Ask yourself....

What topics do I think about

the most often?

What topics do I really care

about?

Your Answer Here Your Answer Here
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What does my Instagram

feed look like?

How do I enjoy spending my

time?

What does my internet

browser history look like?

What does my email inbox

look like?

Your Answer Here Your Answer Here

Your Answer Here Your Answer Here

Based on the information above, list your core topics of interest here

Your Answer Here
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What does my internet

browser history look like?

Your Answer Here

What does my email inbox

look like?

Your Answer Here

Based on the information above, list your core topics of interest here

Your Answer Here

Step 2: Identify your personal values. Ask yourself...

Your Answer HereWhat inspires me to take daily action?

Who do I admire and what about them is

inspiring?
Your Answer Here

When do I feel the most comfortable

being myself?

Your Answer Here



Based on the information above, list your core personal values here:

Your Answer Here
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Examples include: respect, compassion, integrity, diversity, renewal, etc.

Step 3: Combine your interests and values to narrow down the focus of

your business

When it comes to attracting a soul audience that’s engaged with your content and the products and services,
you want an audience that is both interested in your topic, but also shares the same values and beliefs as you.
By combining your interests and values, you will organically narrow your focus which will ultimately reveal your

Soul Audience/Ideal Client.

For example, the core topics of interest at Soul Tribe Media are entrepreneurship and marketing. However, we
don’t necessarily want to appeal to ALL entrepreneurs and marketers. Instead, we want to attract those who

also share the same values of spirituality and alignment. So, our soul audience then becomes spiritual
entrepreneurs.

Here is a visualisation of what this looks like:

define your soul audience

Topic 
of Interest

Soul
Audience

Personal
Values

Entrepreneurship
Marketing

Spiritual
Entrpreneurs

Spiritual
Alignment


